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Build Your Project on
a Solid Foundation

Let us help you create a positive image of your project, commu- 660 Newport Center Drive,
nicate with the community and build ongoing relationships with Suite 950

local government officials. We have the strategies, the tactics Newport Beach, CA 92660
and a staff of industry experts to give you the tools to help you Phone: (949) 718-9292
earn project approval. Fax: (949) 718-9050

www.sheldonpublicrelations.com

e Community Outreach
e Coalition Building

e Media Relations

e Government Relations
e Marketing

e Brand Building

e Land Use Entitlement
e Urban Planning

Don't risk your next development project by not knowing the
pulse of your community. Call us and we can discuss a program
specifically designed to meet your needs.

Sheldon Public Relations
949.718.9292
www.sheldonpublicrelations.com






